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CHALLENGES/CONTEXT

DIGITAL SOLUTION/APPROACH

In Senegal, agriculture can contribute to improving the living 
conditions of rural communities. 

A fundamental challenge remains the lack of quality, gen-
der-sensitive and real-time information, communication and 
extension services for women and men farmers. Many wo-
men and marginalised groups have very little access to pro-
ductive assets, agricultural support services, climate adapta-
tion measures, agricultural knowledge or other practices to 
improve livelihoods. 

Furthermore, exchanges between farmers and stakeholders 
remain limited. 

The Radio remains one of the best ways to reach vulnerable 
populations in Africa with essential information. 

The project’s digital solution focuses on quality information 
and communication services aimed at increasing the capa-
city of farmers to make informed decisions to improve their 
food security in a context of climate change. 

Its approach is based on building the capacity of 3 radio sta-
tions in the Kolda region of Senegal to develop the tools, 
networks and means to support digital and gender-sensitive 
agricultural extension services.



WEHUBIT EFFECT

Scaling-up of digital solution
Radio enables the 
dissemination of 
information and the 
sharing of experiences 
in agricultural extension 
to hundreds of 
thousands of farmers.

Social innovation
A digital platform 
(‘Uliza Answers’) 
enables farmers to 
receive answers to their 
concerns from CSA 
experts in real time.

Hum. Rights-Based Approach
The ‘sa voix au féminin’ 
approach brings 
women’s rights to the 
airwaves and fosters 
community dialogue on 
gender equality.

EXPECTED ACHIEVEMENTS

LESSONS LEARNED

WOULD YOU LIKE TO KNOW MORE?

The project identified two important experiences: 

1. The mobilisation of stakeholders in CSA is essential. 
Agricultural extension services have shown a keen interest in 
supporting local radio stations to develop quality content on 
CSA and to reach a large number of farmers.

 2. In an emergency situation (Covid-19), radio plays a key 
function in protecting the health of rural women and men 
and in continuing to share key information at a distance.

The aim of the project is to scale up interactive, data-based 
and gender-sensitive digital extension services to increase 
knowledge and use of good practices in climate-smart 
agriculture among 225,000 small-scale farmers. 

The projects hopes to increase the understanding and 
application of climate-smart agricultural (CSA) practices, with 
approximately 56,000 male and female farmers adopting 
them.

56.000 farmers 
to apply CSA 
practices

312 interactive CSA 
radio episodes to be 
diffused
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